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DAIRY MANAGEMENT INC'™ McDonald’s® Milk Jugs Help Kids Bone Up

Help your kids get the recommended three servings of dairy a day by ordering a McDonald’s
Milk Jug, 8-ounces of lowfat (1 percent) white or lowfat chocolate milk in a kid-friendly grab-
and-go container, as part of the new Happy Meal® Choices. Enhance your milk 1.Q. with
these fast facts:

Did You Know? Milk contains nine essential nutrients growing bodies need — like calcium
for strong bones and protein for energy and muscle development.

Reason to Milk It: Children ages 4-8 need 800 milligrams of calcium a day*. By choosing
an 8-ounce McDonald’s Milk Jug with a Happy Meal, your child will get about a third of their
daily calcium needs.

Being Strong More Than Big Muscles: You gotta have strong bones, too! Two out of
three k2ids aren’t getting the calcium they need to help build stronger bones and better
bodies”.

We Got Milk: About 73 percent of the calcium in our food supply comes from milk and foods made
with milk like cheese and yogurt®.

Craving Chocolate? Chocolate milk contains the same nutrients as regular milk. Research
shows that kids who drink flavored milk also drink more milk overall and get more calcium®.

“Moos” You Can Use: A new study published in the December issue of the Journal of the
American Dietetic Association (JADA) found that higher intake of dietary calcium, such as
that found in milk, is associated with lower body fat in young children®.

Dairy-licious Detail: A recent year-long study involving more than 100,000 elementary and
secondary school kids, found that kids consumed more milk when it was offered in plastic
grab-and-go containers and in different flavors®.

Milk — Tested & Approved: Flavored milks such as chocolate milk are not only favorites
among children and adolescents, but also are recommended by parents, school food service
directors, and pediatricians’.
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